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22% of online global citizens say they never buy goods or services online

- and of those, the key reason they do not is a lack of trust.

Lysanunmsdsiangnssudlidumesilaluussinelve szl 2563, dnlnauianngsnssumedidnnseiind,

https://www.etda.or.th/th/Useful-Resource/publications/Thailand-Internet-User-Behavior-2020.aspx

22017 CIGI-Ipsos Global Survey on Internet Security and Trust, https://www.cigionline.org/internet-survey-2017
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® Building Trust in Online Customers,

http://infotech.scu.edu.au/wsmart/documents/building_trust_in_online_customers.pdf
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