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' Freeman, C. (1979). The determination of innovation. Futures, 11 (p. 206-115).
“The Government’s Role in Improving Electronic Commerce Adoption: https://www.researchgate.net/publication/221409051 The Govern-
ment%27s_Role in_Improving Electronic Commerce Adoption
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* Singapore Announces Strategy for E-commerce Industry: Potential for Global and Regional Hub: https://www.aseanbriefing.com/news/
singapore-announces-strategy-for-e-commerce-industry-potential-for-global-and-regional-hub/

® Country-as-a-platform: Why Singapore’s future needs a platform strategy: https://platformthinkinglabs.com/materials/country-as-a-platform-
why-singapores-future-needs-a-platform-strategy/ . .
*Uszineiasugnainlu (Emerging economics) Aedsginerdsinnniegluiisinmnassgialiiatyimivinieniulssmaiiauiuds endegns
Useinelugiinaeide laun 3u dude inmald leviu ne Sulailide siade #aUTud uasleauiy
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"E-Commerce Booster Package: https://www.enterprisesg.gov.sg/industries/type/retail/e-commerce-booster-package
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' Indonesia: The startup ecosystem with the most unicoms in Southeast Asia: https://techsauce.co/news/indonesia-the-startup-ecosystem-
with-the-most-unicorns-in-southeast-asia
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melilasesnnsiidfiedn “Preparing Competitive Resources in the Industrial Era 4.0”"2 Lﬁ@%’ﬂiﬁﬁ@uﬂﬁmww
amsnsulunasing g vesusema SeRanssululasinisanlng Jumsiasuaiainyesiunsinseiteya
warznsuTuldinaluladungusznaunisuartdniteuindne Wy nsineusunTieTeiteyavuialvg
nsldgunsalBidnmsetindsing o Mdenloaiedidoyatstuldfedumedidn (ntemet of Things: IoT)
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Ssuraduiulouvisdaaiudn e-Commerce fuuneenls 2 dwfe melulssne wazszning
Usenel daseasdeadeluil”
1. ulsunwdaiaiudiu e-Commerce meluuszng Usenoude 5 1nsnis dail
1.1 m3vuanngunaaiiesesiunsnaundiulassadieiugums e-Commerce léun
nssatiuayunsaiaunantedy e-Commerce uasvhlsitumeumsnmzifouamudiietu nsanguassn
Tunsdils e-Commerce Femsfansaneuiidmiiliidu nsdndanfvuduasunaniosiladafind
ARty MydeasunisaiunannesuladafndinunumatariugaaIvnssy nsatuayunsneailaseEng
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"Indonesia wants 20 more unicoms like Go-Jek and Tokopedia by 2025: https://asia.nikkei.com/Editor-s-Picks/Interview/Indonesia-wants-20-
more-unicorns-like-Go-Jek-and-Tokopedia-by-2025

" Indonesia strengthens support for start-up businesses: https://opengovasia.com/indonesia-strengthens-support-for-start-up-businesses/
PNational Report on e-Commerce Development in China: https://www.unido.org/sites/default/files/2017-10/WP_17_2017.pdf
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" Government of Canada - E-commerce: https://www.tradecommissioner.gc.ca/guides/e-commerce-electronique.aspx?lang=eng

ETDA

www.etda.or.th



UnU']nﬂ‘\FlShgTUﬂ‘]SHLTUHL‘IU e-Commerce (Government Support of e-Commerce)

o/

' a A g A Yy a ¢ o [
qag1esren1snanssudIReulunslasuRugayY 75,000 ABARSANST bAwA
- MIFIUTINTOLANINITNAIN 1NNTITY T899 wazNISANY)

. MsvaruAuATeInInddunlagilunainsiieussme

@
1
2
3. M3Buvemsiusosdelusygaiiiediduianislunaiaiaseime
4. M3veUULIMSUNVIELALEIRRNNE Ty

5. MauissEansnmvestusunsudum

6. MIFAulamvideainsdenisnisnain

7. madhimnuuansduiilulssmauasineUssme madisassuieduuun msdhiund

UANUVDUAAZNGNTIND Lazn1515UAINTIUAUNIIAIAN o tTudu

nawuJs:inA OECD

nauUsTIANTMBIANTieAUTINTEVNLATYERALaYN1TWAILY (Organization for Economic
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" Unpacking E-commerce Business Models, Trends and Policies: https://www.oecd.org/going-digital/unpacking-ecommerce.pdf
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“sreazBennsasnennulinga (Trust) s https://www.etda.or.th/th/Useful-Resource/Knowledge-Sharing/Building-Trust-in-e-Commerce.
aspx?feed=590fb9ad-c550-4bc5-9a56-459ad4891d74

Contact:

AUFDINS1KTDYa anggNsAEas S1UNVIUWCLUISSNSSUNIVaIANNSDUNS
Call Center : 02 123 1234

e-Mail : info@etda.or.th
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