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« Card-based e-money
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- Plastic card example: Smart Purse, ~  ——r—r —
Rabbit
— Easy to do transaction
— Re-loadable and disposable
« Network-based e-money/Software- “
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— PayPal, PAYSBUY
— Store value in mobile ex. mPAY (AIS),
True Money(True), AirPay, T2P p L=
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make it easier.
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Customers
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Merchants
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Service

Provider
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PAYMENT IN BN
THAILAND e-Pa):ment
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Market opportunity — regional benchmark

Country

Population (M) 1344
Internet Users (M) 20.6 18.5 55 513 245
Internet users % 30 % 64 % 22 % 38 % 79 %
E-commerce shoppers (M) 11.7 10.5 3.6 164 184
E-commerce shoppers % of 57 9% 57 9% 6.5 % 32 % 75 %
internet users
Spend per spender (USD yr) 365 68 252 726 1864
B2C E-cor;img;csgarket size 43 0.7 0.9 190 343
E-commerce % of Retail 3.1% 1.4 % 0.7% 8% 9%
Online payments Market size M 129 21 27 5700 10290

usb

Source: Nielsen, Comscore, PWC HK, ATKearny, researchandmarkets.com, Dailysocial, smu.edu.sg, E-commerce.org.sg
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B2C E-Commerce in Asia

Market Size
Country Population JEalms)
P head
China 1,311.8M $2,000
Taipei 23.0M $17,250
Korea 48.4M $17,690
Malaysia 26.1M $5,620
Singapore 4.5M $28,730
Thailand 63.4M $3,050
Vietham 84M $700
<
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Infrastructure
Internet Broadband
253M 214M
(19.1%) (16.1%)
10.14M 6.85M
(44%) (27.6%)
34.82M 14.71M
(76.3%) (30%)
15M 1.26M
(14.5%) (5%)
2.65M 2.51M
(74%) (70.3%)
13.5M 0.94M
(20%) (5.2%)
15.5M 5.241M
(18.64%) (6.2%)

Payment

COD = 80%,
Bank transfer,CC,Bank/Post
office Remittance

1.Credit card
2.COD
3.Bank Transfer

1.Credit card 66.3%
2.0nline Payment 36.1%
3.e-Money 0.7%

1.CC
2.Bank Transfer
3.e-Money

1.CC
2.Bank Transfer
3.e-Money

1.Bank Transfer (62.1%)
2.COD (38.9%)

3.Bank e-transfer (8.7%)
4.CC(7.3%)

1.Prepaid Card 52.2%

2. Post Office Remittance
(24.1%)

3.Credit Card (11.8%)
4.Bank Transfer (4.2%)

Logistic

1-3 same area
3-5 other area

Tie up with
convenient
stores 1 day

2-3 days

2-3 days

1 day(20.3%)
2-3 days
(44.2%)

4 days (35.5%)

Vietnam post
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Summary

*Under Development
*Internet user most in the
world

Internet usage rate is 449
Mkt Size is $6 billion

Be a developed country
ininternet and EC

Infrastructure is progressing
by
e-Government project

*Becoming regional hub for
BtoC EC in Asean region

* BtoC EC market is not
large(Small country)

*Infrastructure for Internet
and EC in town

*Slow Growth of Internet
and B2C EC

Internet infrastructure is
more expanding and B2C EC
is just started
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Omni-Channel
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eCommerce
Trend

Digital Content

Mobile Chat
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Social Commerce
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Online Payment

M-Commerce

Fullfillment
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Digital Contents

News/Article
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Social Commerce
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Internet/ Mobile Banking in Thailand

Mobile Banking: 969,977 accounts

Transaction 53 Billion Baht

Internet Banking: 7,000,598 accounts

Transaction 1,663 Billion Baht

Source: IMC Institute

- pAYSBUY MOVETORATD wsp



Device Access

90.34%
279.61%

4

11.88%
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60.66 %

5.72%
814.06%

*

145.80%

Source: PAYSBUY Payment Page



Possible Payment Trend

2. Card Acceptance (mPOS)

e Mobile
e NFC
¢ Bluetooth

3. Alternative Payment

o e e-wallet

e New Payment
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eMoney trends —> Cashless society

Bank Card
Terminal
Hybrid model - Network and &SLA — B &
card base / . | / Peer-to-Peer
Scratch/

Mobile Wallet link with debit/ Card |
™. E-WALLET
credit card, bank accounts and f > PAYMENTS

other wallet. \ <
ESRioN| | rehes
Using for micro payment and : FINChEsSS
Cash o o
money transfer - more fast and Ht
Bank cona
easily. Transfer s,
Biometric to authentication ex. _ w'“
Apply pay External Bank Card o Card.
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eMoney limitation
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